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Figure 1. Commuting distances travelled, UK, 2001 and
2011
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Method of travel to work: UK 2011 Census
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Message One

Many people can change their
commuting habits...

...given the right conditions
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BICYCLE LANES vs. CITY ROADS
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Message Two

Some of the simplest and
cheapest changes have the
biggest impact
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Who spends what in shops?

Revenue in Copenhagen shops and supermarkets by mode of transport (DKK billion/yr)
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Who spends what in shops?

Expenditure, Portland (shops, restaurants, bars) by mode of transport (USD person/month)
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Message Three

Walking and cycling is good
for the economy...

...however you measure it
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Frieburg
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Accordia, Cambridge
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Message Four

Recognising the value of
place:

Limiting car access in urban
centres will boost quality of
life and the economy
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