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1. Many people can change their travel habits
given the right conditions

2. Some of the simplest and cheapest changes
have the biggest impact

3. Cycling and walking is good for the economy  
(however you measure it)

4. Recognising the value of place: Limiting car
access in urban centres will boost quality of
life and the economy



Figure 1: Commuting distances travell ed, UK, 2001 and  
2011

• 2001 • 2 0 11
25 % of all Commuters aged16-74

20

15

10

5

0 -
<2 kms 2-4kms 5-9 kms 10-19 kms

DistanceTravelled
20-29 kms 30-39 kms 40 kmsanclOllef

Source: Census - Office for National Statistics



Figure 1: Commuting distances travell ed, UK, 2001 and  
2011

• 2001 • 2 0 11
25 % of alJ Commuters aaed16-74

20

15

10

5

0
<2 kms 2-4kms 5-9 kms 10-19 kms

DistanceTravelled
20-29 kms 30-39 kms 40 kmsanclOllef

Source: Census - Office for National Statistics



Method of travel to work: UK 2011Census
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Method of travel to work: UK 2011Census
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Message One
Many people can change their
commuting habits…

...given the right conditions



The right conditions

Economy

Transport

HealthPlace



Note “diffusibility” of  
walking and cycling
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Message Two
Some of the simplest and  
cheapest changes have the  
biggest impact



Retail vitality
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Who spends what in shops?
Revenue in Copenhagen shops and supermarkets by mode of transport (DKK billion/yr)

City of Copenhagen



Who spends what in shops?
Expenditure, Portland (shops, restaurants, bars) by mode of transport (USD person/month)

OTREC, Examining Consumer Bevaviour and Travel  Choices
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Message Three
Walking and cycling is good
for the economy…

…however you measure it



Residents in  
streets with lower  
speeds know more  
neighbours, spend  
more time  
socialising in their  
street and allow  
their children to  
play out more often

Source: Sauter and Hüttenmoser(2006)

Streets make up
85% of public

space





Source:NYC

Retail sales
up 172%

Retail rents
up >100%

Casualties
down 35%

Journey  
times down  
by 17%



Shops benefit from an environment that is  
attractive, encourages return visits and maximises  

customer loyalty.

Source: OECD / KPMG



Source: York Civic Trust

York Pedestrianisation:

M&S – Turnover up >20%
BHS – Turnover up 30%

Same in Newcastle, Bristol, Cardiff,  
Swansea: Less than a third of  
shoppers arrive by car



Vauban, Frieburg



Accordia, Cambridge



Bath Riverside



Harlow, Essex



Staiths, Gateshead



Message Four
Recognising the value of
place:

Limiting car access in urban
centres will boost quality of
life and the economy



1. Many people can change their travel habits
given the right conditions

2. Some of the simplest and cheapest changes
have the biggest impact

3. Walking and cycling is good for the economy  
(however you measure it)

4. Recognising the value of place: Limiting car
access in urban centres will boost quality of
life and the economy
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